




















“Fabulous website! Slick and easy to use, with all the information 

that is so necessary for safe web sur�ng.  Well done! – Librarian, 

British Columbia
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To reflect the MediaSmarts brand we also launched a new website. In preparation, staff 
combed through more than 6,000 pages of content to ensure the new site would be as 
up-to-date and easy to navigate as possible. Through the process we developed exten-
sive new sections on privacy, cyber security, and body image and updated hundreds of 
educational resources. 

A NEW NAME, A NEW WEBSITE

KIDS LIVE MEDIA
LET’S GIVE THEM

MEDIA SMARTS

To help launch the new brand 
and website, we developed a 
bilingual video asking young 
people what media means to 

them. See what they had to 
say: 

http://youtu.be/i-YAesTgC-g 6,000
pages updated

1,095
days spent on rebrand



LISTENING



“



RESPONDING



Through our research, we are able to better understand the real issues facing parents, educators and 
young people in today’s digital environments, and to respond with developmentally-appropriate and 
evidence-based resources and programs. 

Teachers have told us they need programs that are aligned with curriculum, promote critical thinking and 
address a wide range of issues; parents want to understand what their kids are doing online and how they 
can help them learn to make good choices; and consumers need tools that will help ensure their online 
activities are safe and secure.

In 2012 we responded to these needs with several new digital and media literacy resources which are 
freely available on our mediasmarts.ca website. 

The Diversity and Media Toolbox, which was funded by Justice 
Canada, is a comprehensive suite of anti-racism and anti-hate 
resources. This Web-based program for teachers, students, 
law enforcement representatives and the general public looks 
at issues relating to stereotyping, bias and hate in mainstream 
media and the Internet. The program is broken into two distinct 
but complementary topic areas: online hate and media portray-
als of diversity, including ethnicity and race, religion, disability, 
sexual orientation and Aboriginal peoples. The suite of 
resources includes e-tutorials, lesson plans and interactive 
modules for students. 

Diversity and Media Toolbox

Responding to Online Hate Guide

FOR SCHOOLS & COMMUNITIES

“I must thank you and your organization for assisting law 

enforcement, teachers and parents educate our children and 

communities in relation to hate crime. Any information, 

resource or messaging that promotes combating hatred in all its 

forms is valuable.  Publications such as yours are a tool that we 

will use to educate students and community groups that request 

presentations from police on hate crime.” 

–Ontario Law Enforcement O�cial

The Responding to Online Hate guide was created to help law 
enforcement officials, community groups and educators coun-
ter hateful content on the Internet. MediaSmarts developed the 
guide with financial support from the Government of Ontario, in 
response to the need for resources on this growing issue. The 
guide provides information on the ways youth are targeted by 
hate mongers and steps that can be taken to report online hate 
to the police, host websites and Internet Service Providers. It 
also highlights services available to victims who encounter 
hateful materials online. 

5,000 free copies of the guide were 
distributed to community organizations 
and schools across the country. 

Growing with the Net: The Teen Years

This professional development workshop for educators is a 
new addition to MediaSmarts’ popular licensed resource, the 
Web Awareness Workshop Series. The workshop looks at 
teens’ favourite Internet activities, the developmental traits 
associated with adolescence and how these characteristics 
can affect how teens interpret and respond to Internet content 
and situations. The workshop also offers age appropriate 
strategies for dealing with issues of concern for this highly 
experimental and boundary-pushing demographic. Growing 
with the Net: The teen years was supported through a TELUS 
sponsorship.
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“
FOR PARENTS & CONSUMERS

LESSON PLANS

Our new website wouldn’t be complete without 
new lessons, so a number were created on topics 
that we know will engage students and help 
teachers meet curriculum outcomes for digital and 
media literacy: 

GIRLS & BOYS ON TELEVISION
(Grades 3-6): In this lesson, students discuss 
television programming aimed at children and how 
girls and boys are portrayed in it.

THE HERO PROJECT
Authenticating Online Information (Grades 4-8): In 
this lesson, students are introduced to Internet 
search skills through researching a personal hero.
 
ONLINE GAMBLING AND YOUTH
(Grades 11-12): This lesson looks at the ways in 
which online gambling draws in youth and 
increases the risk that they will become problem 
gamblers.
 
GAMBLING IN THE MEDIA
(Grades 9-10): This lesson looks at the increasing 
prominence of gambling in the media, particularly 
movies and television. 

FORENSIC SCIENCE CRIME DRAMAS
(Grades 10-12): This lesson encourages students 
to analyze the forensic science crime drama as a 
television show genre. 

UP, UP AND AWAY?™ 
(Grades 7-8): In this lesson students encounter the 
key concepts of intellectual property, learning the 
difference between copyright and trademark and 
coming to understand how these affect how 
media products are created and sold. 

To help Canadians avoid risks when socializing, 
shopping and playing online, we partnered with 
the Canadian Internet Registration Authority to 
develop a series of Cyber Security Consumer Tip 
Sheets. These tip sheets cover a wide range of 
security issues including online scams, viruses 
and spam, and highlight a number of actions and 
tools to help consumers lower their online risk. 
The program also includes the lesson Winning the 
Cyber Security Game to teach students in Grades 
5-6 and 7-8 how to minimize potential security 
risks associated with the online activities that they 
enjoy. 

Cyber Security Consumer Tip Sheet
Safe Surfing
Protecting Yourself from Malware
Online Commerce
Socializing and Interacting Online
Mobile Devices
Lesson: Winning the Cyber Security Game

Parenting the Digital Generation

The Parenting the Digital Generation e-tutorial was 
launched in 2012 to address Canadian parents’ 
most pressing concerns about their children’s 
Internet use, including social networking, privacy, 
ethical use, sexting and cyberbullying. Parenting 
the Digital Generation looks at the various activi-
ties kids love to do online and offers tips and 
strategies to help them make the most of their 
favourite online spaces and activities, including: 
knowing how to manage Facebook privacy 
settings, being savvy online shoppers, and 
protecting your computer from viruses. Supported 
through a Bell sponsorship, the e-tutorial is 
available on mediasmarts.ca.

Parent Tip Sheets

In 2012 MediaSmarts created a series of tip sheets for parents to add to their “media 
management” libraries at home.

MANAGING MEDIA: BACK TO SCHOOL TIPS FOR PARENTS 
Provides ideas to help kids ease out of summertime media habits, ranging from cell 
phone use to managing their online social scene and using the Internet for homework.

DEALING WITH FEAR AND MEDIA 
Released at Halloween this tip sheet reminds parents that frightening media images can 
lead to children having nightmares, being fearful of the dark and having trouble sleeping, 
and offers advice on how to mitigate this with their kids.

SURVIVING THE GIMME SEASON 
It seems like Halloween has barely ended when the Christmas buildup begins. This tip 
sheet helps parents prepare for – and survive! – the avalanche of ads, decorations and 
music that are aimed at getting kids excited about the holidays.

Downloaded over 15,000 times
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Cyber Security Consumer Tip Sheets



BUILDING



“

At MediaSmarts, we believe in a collaborative approach to teaching youth the skills they need for the digital 
world. Working with partners in academia, education, industry, government and the not-for-profit sector, we are 
building a movement for digital and media literacy across Canada. We are starting to see change taking place: 
digital citizenship and bring your own device (BYOD) initiatives are becoming the norm in many classrooms as 
teachers try to make learning relevant to their highly connected students; Media Literacy Week continues to 
grow in popularity; community organizations and libraries are developing programs to fill knowledge and access 
gaps; and digital literacy is top-of-mind for industries and government departments wanting to equip Canadians 
for a digital world.
Licensed Resources

MediaSmarts’ licensed resources are in use in every province and territory, through schools, post-
secondary institutions, ministries of education, school districts/boards, and public libraries.

In 2012 the Newfoundland and Labrador Department of Education renewed their licences for 
MediaSmarts classroom tutorials MyWorld, Passport to the Internet and the professional development 
program the Web Awareness Workshop Series. Education Minister Clyde Jackman noted the 
important role these resources will play in teaching students the critical thinking skills they need for 
their online use.

 

Older students rely on the Internet as a source of information and a vital 

link to their peers. �is has raised discussion among parents, teachers and 

administrators about the need for more resources to deal with issues such as 

privacy and cyberbullying.” –Honourable �omas Lukaszuk, Minister of 

Education for Alberta

LICENSING STATS

11,000
SCHOOLS

80%
OF STUDENT ENROLMENT

3,673,496
STUDENTS

13,000,000
REACHED THROUGH

LIBRARY SYSTEMS

17 of the 20
LARGEST SCHOOL DISTRICTS

IN THE COUNTRY

9 of 13
PROVINCIAL/TERRITORIAL

LICENCES

50%
OF CANADA’S FACULTIES

& SCHOOLS OF EDUCATION
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Google and Ontario Library Association Licence

Thanks to the generosity of a Google Canada community grant, MediaSmarts was able to provide the 
Ontario Library Association with a one-year licence for the Web Awareness Workshop Series digital 
literacy program. 

Through this licence, more than 160 public libraries, representing over 12 million Ontarians, can access 
workshops and training tools to help their staff and the general public understand and address Internet 
issues affecting children and youth. 

Alberta Education renewed its licences for MyWorld and Passport to the Internet 
in 2012, giving students across the province access to education on authenticat-
ing online information, reputation and privacy management, dealing with online 
relationships and ethical use of the Internet.  

“

�ese resources allow students to learn to use di�erent types of digital and social media, but 

also to think critically about how they are using them. Are they revealing too much informa-

tion? Are they putting themselves in danger? Are they engaged in online activities that would 

be hurtful, or even dangerous to others? “ –Honourable Clyde Jackman, Minister of Educa-

tion for Newfoundland and Labrador 



540,000
IMPRESSIONS ON THE WEB

70
COLLABORATORS AND 
PARTNERS INVOLVED

38
EVENTS AND ACTIVITIES 
INVOLVING THOUSANDS OF 
CANADIANS

7
MINISTRIES OF EDUCATION 
INVOLVED (ALBERTA, MANI-
TOBA, NEWFOUNDLAND AND 
LABRADOR, NORTHWEST 
TERRITORIES, NOVA SCOTIA, 
PRINCE EDWARD ISLAND, 
YUKON)

Be Bold - Stop Bullying

To mark Bullying Awareness Week in Canada (November 12-17, 2012), MediaSmarts joined 
Facebook, Family Channel, PREVNet, Concerned Children’s Advertisers, Kids Help Phone, Free The 
Children and STOPcyberbullying.org to launch the Be Bold: Stop Bullying campaign in Canada. The 
campaign centers on an interactive social media pledge app that enables teens, parents and educa-
tors to make a personal commitment to help stop bullying and recruit their friends to join them in the 
campaign. 

Media Literacy Week 2012

“�e digital world o�ers an incredible opportunity for free expression, social engagement and 

learning and yet, along with this unprecedented access come serious issues, particularly for 

young people who are navigating the world of chat pages and social media. �is is why privacy 

online is a right. Privacy matters.” -MP Charlie Angus, NDP
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2012 saw the most successful Media Literacy Week yet. Partnering with the Canadian Teachers’ Federation 
(CTF), the seventh annual event drew in over 80 collaborators and saw over 30 events and activities held across 
the country. The theme of the week, Privacy Matters, shone a light on the privacy knowledge and skills young 
people need for their online activities.

On November 5, Media Literacy Week was launched with a panel of experts discussing privacy issues with 
elementary and high school students from across Quebec. The event, broadcast live to over a dozen schools, 
featured guest speaker Jennifer Stoddart, Canada’s Privacy Commissioner, who talked about the importance 
of educating youth about their privacy rights. 

The privacy panel included participants from Google Canada, the Office of the Privacy Commissioner of 
Canada and the University of Ottawa. 

EVENT HIGHLIGHTS
• Privacy Panel on youth privacy (Montreal, QC)
• Webinar on youth privacy in partnership with NAMLE and CyberWise (USA / Canada)
• Tweet chat on youth privacy (International)
• Student town hall hosted by Manitoba Education and the Manitoba Teachers’ Society, featuring
   the Minister of Education (Winnipeg, MB)
• Take Our Kids to Work Day (Niagara Falls, ON)
• National Film Board of Canada animation festival (Across Canada)
• Daily activities at the London Public Library, with special programming for seniors (London, ON)
• Media Democracy Days (Vancouver, BC)
• Ministry of Education digital and media literacy contest (Prince Edward Island)

To find out more about Media Literacy Week in Canada, visit www.medialiteracyweek.ca. 
















