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MediaSmarts

MediaSmarts is a Canadian not-for-profit charitable organization for digital and media
literacy. Our vision is that people across Canada have the critical thinking skills to
engage with media as active and informed digital citizens. MediaSmarts has been
developing digital and media literacy programs and resources for Canadian homes,
schools and communities since 1996. MediaSmarts also conducts and disseminates
original research that contributes to the development of our programs and resources
and informs public policy on issues related to digital media literacy.
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Message from MediaSmarts

MediaSmarts has advocated for a national digital media literacy strategy alongside a
network of partners in education, research and academic institutions, civil society
organizations, government and industry for over fifteen years. We are grateful for the
continued opportunity provided through this project, supported by the Department
of Canadian Heritage, to engage with stakeholders and move forward on developing a
national digital media literacy strategy.

The findings from our environmental scan and the critically important conversations
we had during our stakeholder symposium, summarized in this report, make a much-
needed contribution to Canadian research in the field of digital media literacy. This
research also lays the groundwork for developing a national strategy that aims to
empower individuals and communities across Canada with the rights, tools and
capacities to participate as digital citizens.

As a result of the efforts of all who participated in the symposium event, this project
can begin to address gaps in digital media literacy policymaking in Canada. A set of
comprehensive principles and commitments form the core of an inclusive and
actionable digital media literacy strategy, premised not only on the development of
technical skills but also on a host of critical thinking skills needed to navigate and
participate in the contemporary online landscape.

We are grateful to, and inspired by, the diverse network of stakeholders and
community partners who helped us better understand the impacts of digital inequality
and the unigue factors that must be considered in a strategy to foster collective
resilience and ensure equitable access to the internet, digital technology, and digital
media literacy tools, resources and supports across Canada.

While we have learned so much over the course of this project, and we commit to
bringing this knowledge forward in the next steps towards finalizing and
implementing a digital media literacy strategy for Canada, we know that more
conversations with digital media literacy champions and stakeholders are essential.

We believe in the necessity of a strategy that supports policy development,
programming, and engagement activities; builds capacity and cooperation between
government, key stakeholders and community partners in digital media literacy; and
fosters a safe, inclusive and healthy democracy and information ecosystem in Canada.

We look forward to continuing conversations and efforts towards developing,
implementing and ensuring the ongoing success of a digital media literacy strategy in
Canada.

MediaSmarts
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Executive Summary

There is strong support for developing a national digital media literacy strategy in
Canada, especially as more people become deeply immersed in the online world
without the necessary skills and resources. MediaSmarts has long advocated for a

strategy that moves beyond only access and

the























































































