


STATEMENTS





EXPANDING KNOWLEDGE 

Research, both independent and collaborative, underpins everything MediaSmarts 

produces - whether it's classroom resources, awareness campaigns, parent tip 

sheets and guides, or workshops and games for youth. Our research lets us share 

knowledge on the current media climate and new trends and technologies affecting 

Canadians and in 2015 we undertook several new initiatives which will inform our 

work moving ahead. 

YOUNG CANADIANS IN A WIRED WORLD, PHASE Ill: 

TRENDS AND RECOMMENDATIONS REPORT 

We started 2015 with the final of nine reports from the most recent phase of our 

Young Canadians in a Wired World study, which has been tracking and investigating 

the behaviours and attitudes of Canadian students regarding their Internet use 

since 2000. The Trends and Recommendations report for Phase Ill, which took place 

between 2012 and 2013, brings together the findings from interviews with children, 

teens, parents, and teachers and a national survey of students in grades 4 to 11. It 

includes an analysis of students' top 50 favourite websites and profiles of students' 

online activities organized by grade. The report offers policy recommendations to 

support young people in meeting the challenges of growing up in the digital age. 
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http://mediasmarts.ca/research-policy/young-canadians-wired-world-phase-iii-trends-recommendations


http://mediasmarts.ca/research-policy/young-canadians%E2%80%99-experiences-electronic-bullying
http://mediasmarts.ca/teacher-resources/digital-literacy-framework/mapping-digital-literacy-policy-practice-canadian-education-landscape
http://mediasmarts.ca/research-policy/young-canadians-wired-world-phase-iii-connected-learn


CONNECTING WITH YOUTH 

Continuing our commitment to engaging 

youth in addressing the media issues that 

affect them, 2015 provided a number of 

opportunities for us to listen to - and learn 

from - young people and to enable them to 

share their knowledge with peers and adults 

alike. 

YOUR CONNECTED LIFE GUIDE 

Entering high school is a significant 

milestone for young teens who, along 

with juggling more school work and social 

dynamics, must also balance the demands 

of their increasingly busy offline lives with 

their digital lives. With funding from Shaw, 

MediaSmarts created a guide to help high 

school students manage their connected 

lives and find that balance. 

Based on what young people told us in our 

Young Canadians in a Wired World study, 

and interspersed with tips from youth 

themselves, Your Connected Life offers 

practical advice on a variety of activities 

teens like to do online, from social network­

ing to shopping, gaming, watching 
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entertainment, and even school work. 

The guide helps students spot potential 

problems and has tips for staying on top 

of things before they get out of hand. 

HALF GIRL, HALF FACE WORKSHOP 

With funding from the Social Sciences and 

Humanities Research Council of Canada, 

MediaSmarts launched a new workshop 

for girls in grades 7 - 9 that explores 

issues of online identity and cyberbully­

ing. The Half Girl, Half Face workshop 

tells the story of a young girl whose 

image has gone viral and the resulting 

repercussions. Students are encouraged 

to consider the tension between online 

privacy and publicity; social rules and 

expectations about how you should -

and should not - represent yourself, 

and how others represent you; and social 

media as an extension and affirmation of 

inclusion and popularity. The workshop, 

which can be presented in both school 

and community settings, includes a video 

and comprehensive facilitator's guide. 

MEDIASMARTS 

ING YOURSELF 

THERS ONLINE WORKSHOP 

The Respecting Yourself and Others 

Online workshop was created to provide 

tweens and young teens with strategies 

and knowledge so they will respect 

themselves, respect others, and respect 

the space when using social media. 

Through a series of activities and 

presentations that are grounded in best 

practices of digital citizenship and digital 

literacy, young participants develop critical 

thinking skills and strategies to make wise 

decisions when using social media. 

Respecting Yourself and Others Online 

includes a slide show and guides for both 

adult and youth facilitators. The workshop 

was supported with funding from Bell. 

http://mediasmarts.ca/teacher-resources/your-connected-life-teen%E2%80%99s-guide-life-online
http://mediasmarts.ca/digital-media-literacy/e-tutorials/half-girl-half-face-workshop


http://mediasmarts.ca/research-policy/digital-youth-summit-2015
http://www.medialiteracyweek.ca/


http://mediasmarts.ca/tipsheet/think-you-share
http://mediasmarts.ca/teacher-resources/licensed-resources/web-awareness-workshop-series


http://mediasmarts.ca/teacher-resources/parents%E2%80%99-guide-cyberbullying
http://mediasmarts.ca/teacher-resources/telus-wise-program-portal-page
http://mediasmarts.ca/digital-media-literacy/e-tutorials/parent-network-social-media-your-kids-guide


http://mediasmarts.ca/teacher-resources/use-understand-create-digital-literacy-framework-canadian-schools




INDEPENDENT AUDITOR’S REPORT
To the Members of MediaSmarts

REPORT ON THE FINANCIAL 
STATEMENTS
I have audited the accompanying financial 
statements of MediaSmarts, which comprise the 
statement of financial positio as at December 31, 
2015 and the statements of changes in net assets, 
operations and cash flows for the year then 
ended, and a summary of significant accounting 
policies and other explanatory information.

MANAGEMENT’S REPONSIBILITY 
FOR THE FINANCIAL STATEMENTS
Management is responsible for the preparation 
and fair presentation of these financial statements 
in accordance with Canadian accounting standards 
for not-for-profit organizations, and for such 
internal control as management determines is 
necessary to enable the preparation of financial 
statements that are free from material misstate-
ment, whether due to fraud or error. 

AUDITOR’S RESPONSIBILITY
My responsibility is to express an opinion on 
these financial statements based on my audit. 
I conducted my audit in accordance with 
Canadian generally accepted auditing standards. 
Those standards require that I comply with ethical
requirements and plan and perform the audit to 
obtain reasonable assurance about whether the 
financial statements are free from material 
misstatement.

An audit involves performing procedures to 
obtain audit evidence about the amounts and 
disclosures in the financial statements. The 
procedures selected depend on the auditor’s
judgment, including the assessment of the risks 
of material misstatement of the financial 
statements, whether due to fraud or error. 
In making those risk assessments, the auditor 
considers internal control relevant to the entity’s 
preparation and fair presentation of the financial 
statements in order to design audit procedures 
that are appropriate in the circumstances, but 
not for the purpose of expressing an opinion on 
the e�ectiveness of the entity’s internal control. 
An audit also includes evaluating the appropri-
ateness of accounting policies used and the 
reasonableness of accounting estimates made 
by management, as well as evaluating the 
overall presentation of the financial statements.

I believe that the audit evidence that I have 
obtained is su�cient and appropriate to provide 
a basis for my audit opinion.

OPINION
In my opinion, these financial statements present 
fairly, in all material respects, the financial posi
tion of MediaSmarts as at December 31, 2015 
and of its financial performance and its cash 
flows for the year then ended in accordance with 
Canadian accounting standards for not-for-profit 
organizations.

RAY FOLKINS, CA
Chartered Professional Accountant /
Licensed Public Accountant

Ottawa, Ontario
May 6, 2015



http://www.shaw.ca/store/
http://www.bell.ca/
http://www.bellmedia.ca/
https://www.rogers.com/consumer/home
https://www.google.ca/
http://www.telus.com/en/
http://cmpa.ca/
http://mpa-canada.org/en/
https://www.nfb.ca/
https://www.symantec.com/en/ca



