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ESTABLISHING A POSITIVE PRESENCE UNLINE
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OUT WITH THE BAD, IN WITH THE 600D

mation about you leads to
to make sure that there's
deos, commenting, leaving
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doesn't make you look bad, it's

ke Stanley Cup tickets, you may
ople you're not him.

BUILD A BASE

This could be a website or a blog

why below) — what matters is that
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ing a search, so the more you link
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DON'T LET YOUR FRIENDS CONTROL YOUR BRAND
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THINK ABOUT WHO YOU ARE IN OTHER PEOPLE’S SPACES
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